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Beyhive: The World Taken by Swarm

Tijauna Hamilton, Sociology and Psychological Studies

On the 10" May 2023, Beyoncé kicked off her
Renaissance tour which saw celebrities and
even royals in attendance demonstrating how
far her popularity has reached (Vanity Fair,
2023). Yet, it was not the high-profile
celebrities in attendance that intrigued me
about the tour, it was how her fans showcased
their excitement and the endless buzz about it
circling on social media. We have seen this
being an occurring theme in the music industry
from looking at A.R.M.Y, the Swifties and the
Barbz.

We are witnessing how
musicians in contemporary
society are building a loyal
fanbase that fosters a strong
connection between the
musicians and the fans. | want
to delve into how fanbase
culture  through modern
processes in society has
produced this fan culture
phenomenon. This critical
reflection will examine this by looking at how
Beyoncé has amassed a strong relationship
with her fanbase over her career, the Beyhive.

With 319 million followers on Instagram
(Instagram, 2023), Beyoncé has almost 4% of
the world's population invested in the
interaction she chooses to put up on her social
media account. To garner a following of this
size, there has to be something that Beyoncé
offers that draws her audience in. Beyoncé is
known for music which tells a message about
her struggle not only as a woman but as a black
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woman. Some would claim that she promotes
her brand through sexual means, but she
acknowledges the hypersexualisation of black
women and how she wants to claim back this
narrative and reform it (Weidhase, 2015).

Beyoncé has gained a brand for herself as an
empowered woman who wishes to break
down societal challenges for black women. Her
use of femvertising, “female empowering
advertising” (Akestam et al., 2017), allows her
to sell empowerment as a commodity to her

, fans (Windels et al., 2020).
Beyoncé sets herself up to be an
artist who defies what society
stereotypes her to be and
instead creates her own way of
living. She sets herself up to be
a role model so that her fans
can be inspired. Yet, her status
as a celebrity also sets her up to
be a powerful figure to her fans
. which can be seen in how they
call her Queen Bey (Petridis et
al., 2016).

Beyoncé has commodified her personal
experience through her music this can be seen
in her lyrics. “Mama's just tryin', | can't get no
days off, | don't get no days off, Truly, I'm
feelin'it, | had to say that thing twice, Tryin' to
be a good wife, Still really hard, | can't lie, But |
promised you | will fight, so | fight” (Beyoncé,
2019). Rottenberg (2014) notes how women
who can balance both realms of a successful
personal life and career are seen as
superhuman. It makes you idolise their ability
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to have it all and you are drawn into seeing the
manifestation of this concept in the artist.

It is her story that she sells of being a strong
woman who is up against the world but has
managed to make herself a superstar despite
her challenges that are being sold as
empowerment. People want
to feel empowered as it is an
experience that they claim as
leisure.

Blackshaw (2010) discusses
the idea of liquid leisure and
how leisure has changed over
the years. With the
development seen in
contemporary society, we
have seen leisure be
rewritten from a set of
traditional ideas as a result of
technological development.
Fans can now seek leisure
through social networking
and through watching their
favourite celebrities on social
media.

Social media itself is a form of surveillance as it
allows “the many to see and contemplate the
few” (Mathiesen, 1997: 219). This idea of
synopticon is an idea by Mathiesen that was
built on Foucault's panopticon showing a shift
from the ‘many’ being the watched to
becoming the watchers. Being able to observe
Beyoncé through the use of mass media or
information found on the internet shows our
accessibility to information which allows
people to maintain their connection with their
idolised celebrity.

Featherstone (1990) identifies that part of the
enjoyment of a commodity is “sharing the
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names of goods with others”. The discourse
online by the Beyhive treats any information of
Beyoncé as a valuable good which can be
discussed with individuals who like you share
your interest. Beyoncé is known to have
unexpected releases of music and to rarely
conduct interviews  which
increases how valuable the
information found is (Bereznak,
2016). The Beyhive have such
high interaction online so that
when the releases happen, they
can discuss it with others who
are like-minded. Social media
has amplified surveillance in our
society with the development
of a quantified self. Elias and Gill
(2018) examine how we
represent an idea of ourselves
through our online accounts.
With our online accounts, we
can monitor others and share
this information with those who
value this information just as
much as you do. Those who feel
that being a part of Beyoncé’s

fandom is a part of their identity can use this
online profile to find others who are also fans.

Tajfel and Turner (2004) explain how being a
part of a group of individuals with similar
viewpoints not only influences your attitudes
and behaviours but can enhance your self-
esteem. It allows for your identity as a fan to
be embraced and with it comes the need to
spend more time learning more about the
information on Beyoncé online and following
her music. While it might be conceived that
Beyoncé is only as powerful as the audience
she has gathered, amassing a following of
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three hundred million is no easy achievement
and shows just how powerful her branding is.

Arvidsson (2005) emphasises how brands are
important as they sustain consumers’ values,
commitments and communities. They produce
a shared experience which builds on their
sense of community. The Beyhive joined
together and developed such a strong network
through their mutual values from the brand
Beyoncé has built for
herself and as a result
them. Spracklen (2022)
builds on the idea of why
the Beyhive maintains
such a strong identity in
their fanbase. When our
objects of passion are
made into a commodity,
fans are willing to buy into
it as it helps them to feel
more in touch with their
identity.

We are seeing how the
Beyhive have been drawn in by the
empowerment Beyoncé has sold to them in
her brand of being a strong black woman who
goes against societal norms. With the
accessibility they have from mass media, they
can connect to build on their identity together.
It is this need to build on identity that allows
musicians to benefit from the merch that they
put out. Their fans will buy their latest t-shirt,
jumpers and even CDs as it is almost like a
symbol of their membership in the fanbase.
This idea that celebrities are inspiring their
fans and in return are making a profit from it
can be seen as an exploitive relationship. Yet,
fan culture has shown us how this identity that
they partake in has showcased the community

the fans have built for themselves and has
given them a real sense of worth.

From her recent tour across Europe and the
US, we can see how the Beyhive have
expanded to be a fanbase across the globe.
The Renaissance tour emphasized LGBTQ+
culture and presented a show which exhibited
icons in the community (Haile, 2023). The
majority of the Beyhive are women and gays
and so this
recent tour has
expanded to
encompass not
M just her female
# audience  but
the
empowerment
of the queer as
well (Pink
Panther, 2020).
By giving them a
global stage for
, them to
perform, she is reinforcing that she recognises
her fans and supports them in their freedom to
express themselves in a world that does not
always allow it.

In doing this, she has shown her down-to-earth
nature of recognising and relating to her fans
showing herself to be their supporters. With
the help of social media, globalisation has
taken this tour to all around the world digitally
and people were able to experience scenes
from the tour online. Giddens (1990) explains
how globalisation demonstrates how social
relations around the world are magnified and
events can have an impact on places on the
other side of the world. It is through
globalisation that the Beyhive have been able
to expand their fanbase to multiple different
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countries. As a result of the access, they have
to technology, which granted them insight into
the happenings of the tour.

While this critical reflection has focused on the
fanbase, the Beyhive, it has also shown that
fanbase culture as a whole is a phenomenon
which inspires a deep-rooted connection with
an artist. Beyoncé has managed like many
other big-name musicians to curate a group of
people who come together through the
mutual interest of a commodity which in her
case is empowerment. She sells them
inspiration through her music which displays
her ability to make it through all the personal
challenges she faces.

It is difficult to say she is doing it with whole-
heated intention as during the duration of her
career she has amassed a net worth of 800
million dollars (Dellatto, 2023). Seeing the
identity, inspiration and admiration built in the
fans which have led them to form the fanbase,
the Beyhive, it could be said that what is most
important is what the fans feel they get out of
the relationship. As the Beyhive are still
thriving during Beyoncé’s latest tour, it can be
assumed they feel what they get out of it is a
lot.

[
———————

Bibliography:

Akestam, N., Rosengren, S. & Dahlen, M. (2017) Advertising
“like a Girl”: Toward a Better Understanding of “Femvertising”
and Its Effects. Psychology & Marketing, 34 (8), pp. 795—-806.

Arvidsson, A. (2005) Brands: A Critical Perspective. Journal of
Consumer Culture, 5 (2) July, pp. 235-258.

Bereznak, A. (2016) Inside the BeyHive [Online]. The Ringer.
Available from:
<https://www.theringer.com/2016/6/3/16042806/Beyoncé-
beyhive-online-fan-forum-b7c7226ac16d> [Accessed 11
December 2023].

Beyoncé (2019) Beyoncé (Ft. RAYE) — BIGGER, Beyoncé [Digital
audio file]. Available from: <https://genius.com/Beyoncé-
bigger-lyrics> [Accessed 12 December 2023].

Blackshaw, T. (2010) Leisure. London: Routledge.

Dellatto, M. (2023) Beyoncé Is Now Worth S$800 Million
[Online]. Forbes. Available from:
<https://www.forbes.com/sites/marisadellatto/2023/12/13/
beyonc-is-now-worth-800-million/> [Accessed 13 December
2023].

Elias, A. S. & Gill, R. (2018) Beauty Surveillance: The Digital Self-
Monitoring Cultures of Neoliberalism. European Journal of
Cultural Studies, 21 (1) February, pp. 59-77.

Featherstone, M. (1990) Perspectives on Consumer Culture.
Sociology, 24 (1) February, pp. 5-22.

Giddens, A. (1990) The Consequences of Modernity.
Cambridge: Polity Press.

Haile, H. (2023) Meet the Ballroom Legend Who Became the
MVP of Beyoncé’s Renaissance Tour [Online]. GQ. Available
from: <https://www.gg.com/story/Beyoncé-renaissance-
world-tour-kevin-jz-prodigy-interview> [Accessed 13
December 2023].

Instagram  (2023) Beyoncé [Online]. Available from:
<https://www.instagram.com/Beyoncé/> [Accessed 10
December 2023].

Mathiesen, T. (1997) The Viewer Society: Michel Foucault’s
‘Panopticon’ Revisited. Theoretical Criminology, 1 (2) May, pp.
215-234,

Petridis, A., Mahdawi, A., Brooks, D. A., Robinson, P. & Schwab,
K. (2016) Beyoncé’s Star Formation: From Destiny’s Child to
Queen Bey. The Guardian [Online], 27 June. Available from:
<https://www.theguardian.com/music/2016/jun/27/Beyoncé
-star-formation-destinys-child-queen-bey-tour> [Accessed 14
December 2023].

Pink Panther (2020) A Female Beyoncé Stan Wants To Know If
There Are Any Straight Men In The Beyhive. And The

543210




e o §SEXRAMLIN

Responses Are Hilarious. KitoDiaries, 13 February [Online
blog]. Available from: <https://kitodiaries.com/a-female-
Beyoncé-stan-wants-to-know-if-there-are-any-straight-men-
in-the-beyhive-and-the-responses-are-hilarious/> [Accessed
11 December 2023].

Rottenberg, C. (2014) Happiness and the Liberal Imagination:
How Superwoman Became Balanced. Feminist Studies, 40 (1)
January, pp. 144-168.

Spracklen, K. (2022) Sports Fans and Fan Culture: A Critical
Reflection on Fandom as Communicative Leisure in a
Commodified World. International Journal of the Sociology of
Leisure, 5 (3): 283-295.

Tajfel, H. & Turner, J. (2004) An Integrative Theory of
Intergroup Conflict. In: Hatch, M. J. & Schultz, M.,
Organizational Identity: A Reader. New York: Oxford
University Press, pp. 56—65.

Vanity Fair (2023) Beyoncé Officially Announces ‘Renaissance’
Tour Film: “Be Careful What You Ask For” [Online]. Available
from:
<https://www.vanityfair.com/hollywood/2023/10/Beyoncé-
officially-announces-renaissance-tour-film-be-careful-what-
you-ask-for> [Accessed 10 December 2023].

Weidhase, N. (2015) ‘Beyoncé Feminism’ and the Contestation
of the Black Feminist Body. Celebrity Studies, 6 (1) January, pp.
128-131.

Windels, K., Champlin, S., Shelton, S., Sterbenk, Y. & Poteet, M.
(2020) Selling Feminism: How Female Empowerment
Campaigns Employ Postfeminist Discourses. Journal of
Advertising, 49 (1): 18-33.

Images:

Beyhive Letter Print Crew Neck T-shirt, Casual Short Sleeve
Summer Top, Women's Clothing (temu.com)

Beyoncé Fans BeyHive - Search Images (bing.com)

https://www.flickr.com/photos/30032040@N05/408851647
5.

Beyonce - | am...Yours - Rio de Janeiro | Bruno Weler | Flickr



https://www.temu.com/subject/n9/googleshopping-landingpage-a-psurl.html?_bg_fs=1&_p_rfs=1&_x_ads_sub_channel=shopping&_x_vst_scene=adg&mkt_rec=1&goods_id=601099521542824&sku_id=17592237673217&_x_ns_sku_id=17592237673217&_x_ads_channel=bing&_x_gmc_account=3429411&_x_gmc_catalog=1080172&_x_ns_catalog_id=1080172&_x_ads_creative_id=82807342551976&_x_ns_device=c&_x_ads_account=176202708&_x_ns_match_type=e&_x_ns_msclkid=0b0787b2bc411e33a6eae1927159be0d&_x_ads_set=520144408&_x_ns_source=o&_x_ads_id=1324913848131835&msclkid=0b0787b2bc411e33a6eae1927159be0d&utm_source=bing&utm_medium=cpc&utm_campaign=Bing%E8%B4%AD%E7%89%A9_GB_ROI_27011-%E6%9C%8D%E8%A3%85-%E4%BA%8C%E7%BA%A7-%E5%A5%B3%E5%A3%AB%E6%97%B6%E5%B0%9A&utm_term=4586406602471991&utm_content=_WILL_1218_1&adg_ctx=f-9b3ecea2
https://www.temu.com/subject/n9/googleshopping-landingpage-a-psurl.html?_bg_fs=1&_p_rfs=1&_x_ads_sub_channel=shopping&_x_vst_scene=adg&mkt_rec=1&goods_id=601099521542824&sku_id=17592237673217&_x_ns_sku_id=17592237673217&_x_ads_channel=bing&_x_gmc_account=3429411&_x_gmc_catalog=1080172&_x_ns_catalog_id=1080172&_x_ads_creative_id=82807342551976&_x_ns_device=c&_x_ads_account=176202708&_x_ns_match_type=e&_x_ns_msclkid=0b0787b2bc411e33a6eae1927159be0d&_x_ads_set=520144408&_x_ns_source=o&_x_ads_id=1324913848131835&msclkid=0b0787b2bc411e33a6eae1927159be0d&utm_source=bing&utm_medium=cpc&utm_campaign=Bing%E8%B4%AD%E7%89%A9_GB_ROI_27011-%E6%9C%8D%E8%A3%85-%E4%BA%8C%E7%BA%A7-%E5%A5%B3%E5%A3%AB%E6%97%B6%E5%B0%9A&utm_term=4586406602471991&utm_content=_WILL_1218_1&adg_ctx=f-9b3ecea2
https://www.bing.com/images/search?view=detailV2&ccid=UOImjkAG&id=ECA9C26ACAC98FAEC7BAC8736823E52A8A7B1BB9&thid=OIP.UOImjkAGum7GlUgjZ3M5rAAAAA&mediaurl=https%3A%2F%2Forig00.deviantart.net%2F7526%2Ff%2F2012%2F109%2F1%2Fd%2Fbeyonce_ave_maria_micro_by_ryan4britney-d4wrsru.png&cdnurl=https%3A%2F%2Fth.bing.com%2Fth%2Fid%2FR.50e2268e4006ba6ec6954823677339ac%3Frik%3DuRt7iirlI2hzyA%26pid%3DImgRaw%26r%3D0&exph=706&expw=445&q=Beyonc%c3%a9+Fans+BeyHive&simid=608036609560687616&form=IRPRST&ck=38E18652D1983ED48C8E474671E9F3FB&selectedindex=5&itb=0&qft=+filterui%3alicense-L2_L3_L5_L6&ajaxhist=0&ajaxserp=0&vt=0&sim=11
https://www.flickr.com/photos/30032040@N05/4088516475
https://www.flickr.com/photos/30032040@N05/4088516475
https://www.flickr.com/photos/brunofwn/4344115777

